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ChannelAdvisor Update

e 2005 Highlights
— March 05 - Acquired Auktionmaster
— Q205 - Opened UK office
— July 05 — SearchMarketing acquisition
— New HQ + datacenter

e Torrid y/y growth

- CA Team - 60 to >180
- Merchant customer base more than doubled
- 100Kk listings/day 1yr ago, >300k listings/day today (208/m)

- 10k checkouts/day 1yr ago, 25k today — Q405 peak — 31k/day
(2.8s)

- GMV > $100m/m, Q405 - $350m, $1.4B/yr+
e Customer service

— People

— Infrastructure
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Introducing —

The Strategy and Support Center (SSC)

Strategy & Support Center > Home - Microsoft Internet Explo

provided by ChannelAdviso

ns | Services |

Pariners & Affiliates |

Company | Resource Centes

| ContactUs | C

channeladvisor:

File Edit View Favorites Tools Help |.,'
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Address |EJ https://ssc.channeladvisor.com/ v‘ Go | Links
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Strategy and Support Center

BETA

* Home

Support

Welcome to the ChannelAdvisor Strategy & Support Center.

(I

This site contains comprehensive
information on ChannelAdvisor products
and services. To access the content,
please create an account by registering
with this site. You will choose a
username and password which may be
different from your Merchant login.

services can be found by searching
through the solutions section of this
site. If you require additional support for
technical issues, our experienced support
team is here to help! Click on Support on

Welcome How-To

ntact Support Strategy

Answers to the most common questions  white Papers: vel best practices and
about ChannelAdvisor's products and solutions to address problems,

Tutorials: step-by-stap instructions to walk you
through commen tasks and account confipurations.

There are currently no
known system outages.

Eeature Movies: wisualsimuistions that
actually shows you how to perform commen tasks
within Merchant.

Merchant User Guide: downioad the % Password:
Click Here to view a demonstration of the  compiete Merchant User Guide. 2 comprabensive l:l
site! refarence guidle for =i Merchant functicnslty.
[Iremember Login

Webinars! prerecorded presentstions about
marketplsce channels, best practices, and business

© user Name:

\

strategy.

Newsletter: view pest issves of the monthiy
letter.

the menu above for more information o piscussion Forums: esisborste and discuss Popular Topics
to submit a new support case. business strategy with other seflers and -
Channeladvisar staf Shipping
International n

@1 Done

é ‘j Local intranet
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2006 Online Channels — /"4

Clash of the Titans

|

Search | Shopping | Local | Marketplace | Payments | VOIP Classifieds

GO(‘JSIQ v v v | Google x v |Google

Base"BETA Base"BETA
v v v v v x v v

YaHOO!

eh x % v | gl [E8RE| v
TACr InterActiveCorp v lprﬂ"m 4 X X X X
msn\, v v x x x v x
amazoncom v x x v v x x
ﬁ%& v v v x x x v
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Macro Trend | —

Consumers Moving to Online Channels

2005 U.S. Spending = $109.0 billion w4

Online Channel Mix

Marketplaces i Paid Search Comparison Shopping
eBay $22.0 Google $26.7 Shopping.com $1.6
Amazon $5.0 Yahoo $12.5 Shopzilla (Bizrate)
Overstock $0.8 PriceGrabber.com
Yahoo! Shopping 33% 26%
Total Other ~4.4 @ Marketplace
Total ($BIn) $27.8 Total ($BIn) $39.2 Total ($BIn) $6.0 mCSE

O Paid Search

6% O Direct

35%
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Macro Trends I
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Marketplaces —

Opportunities

a W Oversiocl-:.com‘
Fowur Onling Qullal ™

amazon.com

2002 2003 2004 2005 2006 2007
eCommerce $75.6 $95.7 $122.6 $149.2 $176.8 $204.3

Marketplaces $12.9 $20.3 $28.2 $36.7 $45.2 $54.3

Percent 17% 21% 23% 25% 26% 27%

ehY express Google

Base
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Marketplaces -

Google
Base~"gETa

"
d] ¥ Ouersiock.cam 1
. Fowur Onling Qullal ™

&bl express  amazoncom
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Cconcerns
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Spread Between eBay U.S. GMV Growth and U.S. e-Commerce Growth
25%

e Trust and Safety —
20% 4 19.1% shoot first, ask

- questions later.

10% -
5% -

0%

-5% H

-6.1%

-10%

1Q03 2Q03 3Q03 4Q03 1Q04 2004 3Q04 4Q04 1Q05 2Q05 3Q05 4Q05 1Q06E

Source: Company reports, US Department of Commerce
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Comparison

Froogle ~ NeXTag" :pronto

Shopping Engines

& Sh .comr
msn¥ e D
: YaHoO!
_ PriceGrabber shoppin,
e Opportunity ' e @

=
— Reach: 55m unique/m — 7= shopgilla

32% of online audience

— Drives approx 10%
of ecommerce

— Lots of players/pretenders?

e Concerns Comparison Shopping Engine |Unigue Visitors Share

. _ UL Shopzilla.com Sites 19,534 36%
SKU l_evel blddmg Shopping.com Sites 19,475 35%
adoption Yahoo! Shopping 15,226 28%

. Nextag.com Sites 10,496 19%
Lots of pla{/)erS/ Froogle 5,290 10%
pretenders : PriceGrabber 4,570 8%
MySimon.com 1,088 2%

< $100m GMVl/y
Merchants
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Search — Trends |

20%

4%

4%

Q106 Search Share

3%

@ Google
m Yahoo!
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Search Trends - Il

Search market share

70.0%

60.0% )/ﬁ

50.0% &

° ¢ ¢ —— —e— Google

o 40.0% —=— Yahoo!
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20.0% A.\ = = ASK

10.0% ~

/X X X X M«
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Search —

Opportunity/Concerns

e Opportunity
— Drives 40% of ecommerce
— New customer base

 Concerns
— Click fraud
— Competition
— Strategy
— Not great for narrow SKU selection



What Does This Mean for Your Business?

Online Channel Mix

* Diversification — extremely important
— eBay is ecommerce training wheels
— Don’'t get SPOF’ed!
— Test new channels often

@ Marketplace
mCSE

O Paid Search
O Direct

« |nvesting in infrastructure important

* You are right in the middle of the
Clash of the Titans

— This will be good for Merchants

— Competition for your business = more choices,
better economics, improved customer service

channeladvisor-
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Introducing...
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Premium Stores
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For More Information...

BUILD A QREAT ebay DLEIHESS
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doutle your business
N pecple's busness. Tharefore we think it

o ragister now

i 24, 2006

eBay Express is Live - exclusive tour hera!
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COMEAEISON ENGINES

Undersiuting online nomz s

ebaystrategies.blogs.com

SUBSCRIBE
Subscriba s the dady emul

Bewared by Extdilis

I needed & break, SECTIONS
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